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Logo and Acceptance
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Black and White Logo
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App Icon
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Clear Space &
Minimum Size_Rpay
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Clear space_with
Other Company’s Logo
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With Partner Logo 1
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With Partner Logo 2
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With Partner Logo Sample
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Incorrect Logo usage 1 ! 2
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Incorrect Logo usage 2 9 10
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Color code PANTONE 1805 C
Primary palette HEX #bf0000

PANTONE Black
HEX #000000

PANTONE White
HEX #FFFFFF

00 R 255
00 G 255
00 B 255
00
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Typeface Style
(English)

EAT 2TV (REDHS)

Rakuten Global B

HIEM DB HUICIE. Rakuten Global BZ£T
DIAZ2=5—avDT Sy ITr—LITEVE
3-0

Rakuten Global R

HIEYDSIEICIE. Rakuten Global REZ£TD
AZa=5—avDTFSyh I+ —LICENE
g-o

Rakuten Global B

Rakuten Global R

Text Example

abcdefghijkimnopqrstuvwxyz
ABCDEFGHIJKLMNOPQRSTUVWXYZ
1234567890!?&()[1{}?!'@

abcdefghijklmnopqgrstuvwxyz
ABCDEFGHIJKLMNOPQRSTUVWXYZ
123456789017&()[]{}?!@

Possibility to reach
approximately116 million
Rakuten members

It is a payment method that allows Rakuten members to
pay for goods and services with their Rakuten ID. By
introducing this type of payment, you are able to reach
Rakuten members (approximately 116 million as of
September 2016) with the strong consumer purchasing
power. Reaching them is expected to significantly drive
your sales growth.

Users of the Rakuten Pay (Online Payment) can easily
and safely make payments by just entering their
Rakuten ID and password. Also, they can earn and use
Rakuten Super Points when making online purchases.
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Typeface Style
(Japanese)
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Notation
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